How to Build Brand
Credibility

Use thought-leadership content 1o

bU|Id your brand and make money.
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Look AT The Numbers

This is where content lands you

Fun Facts

O 93% of internet sessions start
on a search €Nglne. (where your content is found)

o 50% of buyers read company blogs when
making a purchase decision.

o Content marketing creates 3x more leads
and costs 60% less than outbound
marketing.

O Brands that post 16+ blogs a month
see 4.5x more leads
than those that don't.
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How Credibility Is Buillt

Content Helps:
O Establish Trust & Reliability

Brands that consistently deliver valuable insights and information through their content demonstrate a commitment to providing
value to their audience, which fosters trust and confidence in the brand(Shared Experiences + Time = Trust). As consumers
increasingly seek out brands they can trust, thought leadership content helps to differentiate your brand from competitors.

O Build Relationships & Connections
Thought content provides you an opportunity to engage with your audience on a deeper level, building relationships and
connections over time. By sharing valuable insights and expertise, you can create meaningful interactions with your audience,
fostering a sense of connection and community. This personal connection helps to strengthen your credibility and loyalty among
your audience

O Position the Brand for Success
Thought content positions you for long-term success by building a strong foundation of credibility and trust. When you establish
your brand as a trusted authority and thought leader within your industry, you’re better positioned to attract and retain customers,
partners, and stakeholders. Thought content enhances your brand's reputation and influence, opening up new opportunities for
growth, collaboration, and innovation in the future.
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Strategies for Leveraging Content

3 Keys to Success:
O Focus on Providing Value

You should focus on addressing the needs, interests, and pain points of their target audience, delivering actionable
insights, tips, and best practices that help them solve problems and achieve their goals.

O Engage with the Audience

You should actively engage with your audience by responding to comments, questions, and feedback, and participating in
discussions on social media and other platforms. By fostering meaningful interactions and dialogue, you can strengthen your
relationship with your audience and enhance credibility and authority.

O Stay Relevant

You should stay informed about the latest news and insights in your industry and incorporate relevant topics into your content
strategy. Staying relevant helps to demonstrate your brand’s expertise and relevance, enhancing your credibility and influence
within your industry.
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Message me to learn how | can help build
your brand with thought leadership content.

sackeyjomes@gmail.com

Learn more at
hitps://JamesSackey.marketfing/services


mailto:sackeyjames@gmail.com
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